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| am excited to present my portfolio, a testament to my expertise and accomplishments as a skilled, hands-on marketing professional. With over a decade of
experience in digital marketing, | have honed my skills in crafting and executing comprehensive marketing strategies that drive measurable results. This
portfolio provides a glimpse into the impactful projects | have led, highlighting my ability to generate significant traffic, enhance brand awareness, and boost
revenue.

Throughout my career, | have consistently demonstrated a deep understanding of digital marketing dynamics across various industries, from tech and SaasS
to B2B, B2C, and more. My proficiency in PPC, SEO, content marketing, and multichannel campaigns has enabled me to deliver outstanding outcomes for my
clients and employers.

Some key highlights from my portfolio include:

- Lead Generation & Cost Efficiency: Successfully generated leads for the luxury Nerissa Mefa residential apartments project with an impressive cost per lead.

- Digital Marketing Excellence: Achieved a significant increase in website traffic through targeted digital marketing strategies and a notable revenue boost
through effective campaign management.

- Content Strategy & SEO: Authored numerous blog posts leading to a substantial surge in blog traffic and implemented successful SEO initiatives that
improved organic search rankings.

- Multichannel Campaigns: Managed campaigns across Facebook, Instagram, Google, and YouTube, optimizing each for maximum engagement and
conversion.

- Project Leadership: Led digital marketing projects from inception to successful execution, collaborating with cross-functional teams and managing budgets
and timelines effectively.

- Data-Driven Insights: Utilized tools like Google Analytics, Google Ads, and various marketing software to track performance, make data-driven
recommendations, and continuously improve campaign results.

- Creative Content Development: Produced engaging content, including graphics, videos, and blogs, aligning with overall marketing strategies to enhance
user experience and brand visibility.

These slides represent only the tip of the iceberg. My extensive experience and ability to develop data-driven strategies, optimize websites, and enhance
user experiences make me a valuable asset to any marketing team. | am passionate about leveraging insights and analytics to drive continuous
improvement and deliver exceptional results.

| am eager to bring my skills and expertise to your organization, contributing to your marketing efforts and driving your business goals. Thank you for
considering my application. | look forward to the opportunity to discuss how | can add value to your team.

Sincerely,

Yusuf Ucuz



YUSUF UCUZ

EDUCATION

London

MIDDLESEX UNIVERSITY
2011-2013

Master of Arts in e-Marketing &
Social Media

ABOUT ME

Digital Marketing Expert | Multilingual | Data-Driven | Agile
Approach | International Experience

With over 10 years in digital marketing, | specialize in tech
platforms, SaaS, B2B, and B2C services. | excel in developing
growth strategies, optimizing websites, and enhancing traffic. I'm
skilled in PPC, A/B testing, SEO, and analytics, and proficient in
Google Ads and Analytics. I've successfully managed multichannel
campaigns on Facebook, Instagram, Google, and YouTube. I'm
dedicated to optimizing the digital customer journey and ensuring
seamless user experiences through data-driven insights.

Berkeley Istanbul

UC BERKELEY MARMARA UNIVERSITY
2010-2011 2005- 2009

Certificate in Bachelor's Degree in Business

Project Management Administration



€ YUSUF UCUz

Industry:
Role:

BUZZ INTERACTION

DIGITAL MARKETING AGENCY
Social Media Speacialist

Managed social media accounts for multiple
brands, prepared social media strategies, and
executed campaigns, leading to significant
increases in engagement and brand
awareness.

MOPAK

Industry: PAPER PRODUCTION &
NOTEBOOK BRAND

Role: Digital Marketing Specialist

Developed digital marketing strategies for
both B2B and B2C sectors, enhancing brand
awareness and SEQ rankings. Created and
managed new websites and conducted

data-driven optimization.

GENERALI

Industry: GLOABAL INSURANCE COMPANY
Role: Content Marketing Manager &
Senior Digital Marketing Specialist

Implemented content marketing strategies
aligned with sales funnels, managed social
media accounts, and increased blog traffic by
over 300%. Executed offline and online
campaigns and managed creative processes.

MAPFRE

Industry: GLOABAL INSURANCE COMPANY
Role: Senior Digital Marketing Specialist

Created and managed digital marketing
strategies for new product launches,
enhanced SEQ, and conducted A/B testing for
conversion optimization. Launched and
managed Turkey's first bilingual,
mobile-optimized customer service website.

TRIBE47

Industry: DIGITAL MARKETING AGENCY
Role: Digital Marketing Manager

Led a cybersecurity online education project
resulting in a 40% revenue increase, 125%
traffic boost, and significant audience growth.
Managed multichannel campaigns and
organized successful webinars with over
6,000 registrants.

MY EXPERIENGE

I've been fortunate enough to work with a range of clients across

MB Academy

Industry: Education

Role: Founder & Marketing Manager

My own project with a partner, MB Academy
focuses on all marketing activities including
Meta Ads, secial media management, and
comprehensive digital marketing training. |
serve as an instructor, web master, and

manage all marketing activities.

MEFA GROUP

Industry: CONSTRUCTION
Role: Marketing Manager

Spearheaded the digital marketing strategy
for the Nerissa Mefa project, including
creating a multilingual project website
optimized for lead generation and executing
comprehensive campaigns across Facebook,
Instagram, Google, and YouTube.

an array of industries.

FREELANCING EXPERIENCE

Clients: Atelier & Avenue, Kjaer Weis,
Whind (Cosmetic) Scope: Meta Ads

Client: Cloud Insurance (Fintech) Scope:
Project Management

Client: Vatix (Saas) Scope: Marketing
Management

Client: EDS Med Care (Health Tourism)
Scope: Meta Ads
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CONTENT
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LANDING PAGE

LINKEDIN ADS
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|:l bluesoft

Customer & Talent
Acquisition Strategy
for BlueSoft

@ I Customer Acquisition Model & Goals

CUSTOMIER ACQUISITION FROCCESS

Key elements of your Digital Acquisition Strategy

() Paid and unpaid efforts that are pillars of your success

g & in

Key content and Offline events Linkedin Brand & Individual

Develop your brand through thaught Activities

hadarship :  Theught Leadership - active participagions

in discussions in groups and with key
stakeholders {potential reach of 173K
indivichals)

- #ddress key pain points and aspiraticns of
your audience. Segment your
communication i4 key topics) 50 you can

reach same audience multiple times Updated parscnal profiles of key

stakeholders Inthe team aligned with

. Bring your offling awdience into online
brand updated ptrafile

funnel thraugh smart tactics on the staga

= Sharing pwn and exgermal content

@

Effective Sales Strategy

o Custemiped Dema Calls based on in-depth

information about Prospect and thear
challenges.

o Upgraded sales decls following key brand

narrative (4 communication angles,
benefits - mot features

S WORK SAMPLES & PROJECTS

DELVE

setfcons
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VIDEO PRODUCTION

GENERALI TURKEY
BLOG

More than 70 quality arti-
cles in 13 months.

300% increase on traffic
and pageviews.

More than 300k new users
to the blog.

Increase on avarage site
duration.

Duydum ki;

Trafik Sigortasi ile Kasko Sigortasinin
kapsamlarn kanstirilhyormus.

This video is an animational video where we explain the difference between Traffic Insurance and Casco in Turkey. | have created this

video using Powtoon tool. Please watch it here: hitp /bt Ivi2lbHech

CONTENT
MARKETING

WORK SAMPLES & PROJECTS

POSTERS

En lyisi, Generali.

oo Sk dndrioery ok cciyoman, cidor okt
Serkarn Eplrmpcrear i sdpim bars s iG]

Generali Sigorta Yeni
Yeteneklerini Anyor!

e vl g

Clmrem e bulspuscy Gong o drami b pabq e orismwd

Kyl Hgoris Darapmmn @ Tobh) "o =i D

- *
Bana Arkadasini Soyle,

Sana Bizden Hediye

Bilmiyorsan e T
Google’a Dedil Onlara Sor ok i

Famparrys Masd Cal gy

§ ¥ 1 2 - 4
a8 ! (=" £ o E 1
ﬂ & == |- § 1
- mane fzima - -

HigEn

Eayerba Uerapmsan
Clrre khin femran
Tiewrmae] Ol b

This potes used irmernaly pramaling g praject al HRL
Thit padter wisd nteirally promoting product ehication, The project was whosver inds an amployes will sam This paiter uied lee job peatingd By HR, The main idea
The main idea was if you don’t krow o thing cbout in: exiro money, The slogan is a word ploy, Let us know your wark Cienecli is losaking for its new talents, Since calling

suronce, don't osk google. ask expeiis ond leoking for = a same word in Turksh, | merged both,

frignd, we will give you o present

BUZZFEED LIKE QUIZES ON COMPANY BLOG

Hangi Araba Markas Hangi Ulkeye Ait? Araba Logolanm Ne Kadar lyi Biliyorsun? [TEST]

Alfa Romeo

0O aud
O] Fard

O mercedes

This guiiz was solved mare than 12k tmes thiough aur Generali Blog.

BOMLUS At the end of the quiz | phaced o guote butbton and it
brought ¥4 free leods.

This quiz was sohved more than 10k times thiraugh our General Blog.
BOMLUE: At the end of the quiz | placed o guaote button and it
brought 1564 free keods.
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mamn  oenerall S E-‘-‘flé*li-'-‘-'-.l. | | BLOG Generali Turkey Blog:

Authored over 70 high-quality articles in 13 months.
Achieved a 300% increase in traffic and pageviews.
POSTERS Attracted more than 300k new users to the bloqg.
Increased the average site duration.

I_m_ ~_ GENERALI TURKEY

More than 70 quality arti-
cles in 13 months.

300% increase on traffic g ;
and pageviews. En lyisi, Generali.

Tl Py 1o B sy deninase i R 1 R Ty b s
T e T S R ]

Generali Sigorta Yeni
"fet_e_._nfakleﬁni Arm:_:r; Posters:

. - L T T e 1 TR T IR
LR T T e e e L S

k4

More than 300k new users

| =l .r.'
ALALIFLL 5
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to the blog. g - Created engaging posters for internal use,

: ’ ; : <acasr Séyle, promoting product education and HR initiatives.
Increase on avarage site R e TR Sana Bizden Hediye - Examples include campaigns like *Bana Arkadasini
duration. Bilm yorsan :_.' 4 e :."E:'uj_'r i Z.:.'.' :’

Soyle, Sana Bizden Hediye” [(Refer a Friend] and
"Biliniyorsan Google’a Degil, Ona Sor” (Ask the
Expert).

Eooge'a Degil Onlara Sor

Ferrpearya Hesal Dt

1 B La @
B m-

=—

Video Production:

VIDEO PRODUCTION | : I
Vi o v el ot o, R i et st i o s o o by . oo e - Produced an animated educational video
siiforiee. den'l ask p::.'gl: -\::#.II:EEII.L g E.I:L.T.I:::::::E::::J g Lot Ao peur and |oskng |ﬂlllﬂl:=rl'ﬂ wrped i Turkush, I.rrc-'ud I:-l;.n‘\.. EKplﬂ[nin .g the d iﬂE‘ rences hE‘t‘WEE n Tra‘"ﬁﬂ

Insurance and Casco in Turkeuy.
- Utilized Powtoon tool for video creation, enhancing
user engagement through visual storytelling.

BUZZFEED LIKE QUIZES ON COMPANY BLOG Buzzfeed-like Quizzes:

\,:'I

Trafik Sigortas: ile Kasko Sigortasinin # Hangl Arsba Markasi Hangl Ueys Alt?

Araba Logolanm Ne Kadar lyi Biliyorsun? [TEST] o i
kapsamlar: karistirihyormus. ; Developed interactive quizzes for the company

blog, such as "Hangi Araba Markasi Hangi Ulkeye
Ait?" (Which Car Brand Belongs to Which Country?)
and "Araba Logolarini Ne Kadar lyi Biliyorsun?” (How
Well Do You Know Car Logos?).

- Quizzes achieved significant engagement, with
over 13k and 10k completions respectively,

Alla Bomes

wr o) L3

misiﬂfﬁéssnﬁgﬂﬂﬁ?cgl:E;ﬂ:ﬂk:ieim!ﬁmn.?f ::ILIETS? between Traffic Insurance ond Cosco in Turkey. | have created this — "-;I EI']EI'E['HI']Q hund rEd g C}f |E-El_d$.
m
= — O zudi
(.) = This slide highlights my expertise in content
Forgd
marketing, showcasing successful projects that
-wv O Mercedes boosted engagement and traffic for Generali Turkey
through blogs, posters, videos, and interactive
This otz wns sobved mone than 12k timaes theough our Gererall Blog. This quiz waos solvesd oo thon Bk times thmugh our Genesmnl Biog
B LS it bhe mnd of the quiz | placed o quots Bgton ond iE BOWILIS: i the e al the guis | placed a quate button and it qu[zzes_

bacaighit 104 liee beods. brougkt 156 rei ladi
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WEbSEte Cﬂntent Nerissa Mefa:

b\ﬂg Social Media Content:

ot

o Tobep Formy ‘"ﬂ E P '~.:~’:'* P . 7 Telep Formu M E P | :5:-\ ssoamarss (W) - Developed and executed a diverse content
o L strategy including posts, stories, and engagement
campaigns.
- Highlighted luxury living features and lifestyle
amenities.

Wersin e

Trendier ve Polansivel e
= property features, layouts, and amenities.

Mrmnn rn poapider bn

= NI Mu DA Print Out Catalogue:
= L A e . g T e - R v ) - . -
{d Mersin Goyrimenkul Piyasas: Blylme - Created visually appealing catalogues showcasing
L T . - .“,_ = i .
oy - e - ani *o : r - ::_:- =" =: ii . —3-x ¥ o _- 4 sl Ce Menil Apbitete D Ed Blyen Beivied W

- a rierrh. MIPoun ik =5 = = - ]

] yermngn heshm edie ia dareden Beone folp oimak ign hemen fokep . - ol

oo doldurun, Gehoyion KoL sEakm

yohnm poransyed ke gelscada velvrm yopn

YUSUF UCUZ

Email Marketing Content:

- Designed email campaigns to promote new
launches, updates, and special offers.

- Ensured high engagement rates with personalized

I on 5 and targeted content.

uﬁge Billboard Advertising:

u\{ﬁa‘“ R NERI|ILLA = - Produced impactful billboard designs to capture
W i P s M EF (A * the attention of potential buyers.

) mmnn - Strategically placed ads to maximize visibility and
reach.

Video Content:

Mersin'de

- Produced high-quality videos for digital marketing,
including property tours and lifestyle highlights.

- Engaged audience through storytelling and
professional production.

Together with e twimmirg pool on the 32nd Foar, a park
IFe whode jorsd ond besg ke B ohes) resicential prgjech

promizmg @ bigh shonded kg wooce e Hhe heot o

Website Content:

- Managed website updates, including multilingual
support and 3D virtual tours.

- Created informative blogs on real estate market
trends and property updates.

- This slide highlights my expertise in content
marketing for Nerissa Mefa, demonstrating
successful strategies that increased engagement
and visibility across various platforms.




YUSUF UCUZ

L

Learn Every Aspect af Unkadin JobrSeeking
with Qur Course

MEFA’ya Hos Geldiniz!

16 yilhagkindir birgok farkh sektérde yogomaya deger alanlar inga ediyeruz Egitimdeon
1aghfa, spordan altyopryd kodor onkwea grajenin altina |mgo gtan MEFA ingoat HG
kosrmeden yalune devarm adiyar.

Iq- o 1_-&.,_I 50
Everything on Old Street Falded:
Samsung's New Campaign

.~

5 Innovative Ads From 5
Different Industries!

- WORK SAMPLES & PROJECTS

While | am not a developer, | have

....... expertise in building user-friendly
websites on platforms like Wix and
WordPress, ensuring a great user
experience (UX).

Nerissa Mefa (Built on Wix):
Developed a multilingual, visually
appealing site showcasing luxury real
estate features. nerissamefa.com

MEFA Group (Built on Wix):
Created an engaging site for

''''''''''' | | promoting construction services.
mefagroup.com

- | Kadioglu Yapi (Built on Wix):

Ingaat Hizmetleri a Designed a professional website for
- . r4| v T i et reliable construction services in

| Mersin. kadiogluyapiinsaat.com

o

Marketing Birds (Built on WordPress):
Developed a dynamic site for
marketing insights and campaigns.
themarketingbirds.com

Mopak (Built on WordPress):
Created an responsive website for a

DOGA IGIN & R cardboard production companuy.
DOGAL OLAN:! A mopak.com.tr
N e o o s e e |8 This slide highlights my capability to
W build and optimize websites that

prioritize UX and visual appeal.
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pel ik A5 T3 A B i i EEEE] gl el LLIES Y 313 e (1153 M oL (ER T (Lo}
ELR R =) L T b B p R g - f ) iE5s el B B LR =) s TEM ks LE% 1000 [ L iley
Eight creamy and flattering shades. T ] ST S — M- Paid Ads on Meta and Google:
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L ' ' AL T
i e A I campaigns.
B ——— 'lr::-l'l L S ] Sk i: SN nh: a1 ::.i.l
PR T— — T — " — Improved CTR and CPC through

e data-driven strategies and NERI S S A
continuous A/B testing. MEFA
Google Conversion KPI Trend | | Enhanced client satisfaction with

Paid Media — Facebook CTR & CPC - Aug 2020 = — = N kb UL C UL el
| ~\ showcasing clear KPI trends and

2 = retention metrics.

academy

iaosbook CTR: CTR = Charmed BEreakcdown o . .

= . Retentior - =t Utilized visual storytelling to
+ Mdvotsng oo re oo oo s —— e —n '

Kbt s v o e Ry : - s increase engagement and

kg s el ok - A . conversion rates.

focabcek CPC. — e

stk L

Ay L e - o This slide demonstrates my

RN AT Crm. Fstosk ool ——— proficiency in managing and

i I e b S S EZZZZ optimizing paid ad campaigns,
b R g e e a3 o M i ,ﬂ delivering successful outcomes, and
T e A ome, S e - I maintaining high client satistaction
S i n e = = through effective reporting.
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Marketing Automation
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Angel Rodriguez Elices - 1st V4
Global head of digital sales and DUX at MAPFRE
October 10, 2019, Angel managed Yusuf directly

€2 All Linkedin members On D

MAPFRE Sigorta was very lucky to have Yusuf in the digital marketing team. | would highlight his capacity to
come up with new creative ideas, and his problem-solving orientation, using many resources. He prepared a
very comprehensive social media and content plan, and was highly skilled in creating very well structured
presentations for the executive team. He has a kind and fun personality, and is a good listener.
Unfortunatelly, he moved out of Turkey and we lost a very good team member.

Kirill Grechko 2 - 1st f

Making things work
June 25, 2019, Yusuf was senior to Kirill but didn't manage Kirill directly

{*» All Linkedin members On ()

| worked with Yusuf on a project, where he showed his great organizational skills and ability thinking out of
the box. Yusuf showed great digital marketing skills with deep focus on internal processes, while making
sure that all his team members can realize their potential. Even though he has developed high hard skills in
marketing his creative approach helped team to implement more than client would expect.

Jakub Drobec - 1st V4

Brand, Marketing & Communication Director at Uniga CZ/SK
May 10, 2017, Jakub managed Yusuf directly

{*» All Linkedin members On ()

Working with Yusuf was a great experience. He adapts easily to team conditions, is result oriented, responds
well to ever-changing enviroment and accepts all new challanges.

His focus on digital and social media helped us to position Generali among the top players on the digital
landscape of a very competitive market. | can recommend him for any new local and international
assignments.

Daniela Badalan - 1st f

Global Digital Manager - Strategy & Content, Essity
January 25, 2017, Daniela was Yusuf's teacher

2> All Linkedin members On D

Yusuf was one of my best students - he is very bright, knowledgeable when it comes to everything digital,
with a very strategic thinking, always curious and keen to learn more. It was always a pleasure to have him in
class.

REFERENCES

Pinar Akgay [ - 1st V4

Marketing and Communication Professional
October 15, 2015, Pinar managed Yusuf directly

{*» All Linkedin members On ()

| worked with Yusuf from day 1 of his career at MOPAK, precisely | hired him without any doubt and the
reason which helped me giving my decision was his spontaneously creative answer that he gave to one my
standart twitter questions. Today | see | wasn't wrong at all. He is a highly curious marketing professional, he
has that urge orienting him to search and find new ideas, trends and initiatives. Because of that hunger of
information and continuous connection, his knowledge on all platforms/tools of digital marketing is
remarkable regarding his age. He worked with me in digital communication but | should underline that he has
an obvious tendency to all marketing and creative issues.He's a dedicated, honest and open minded
character. During our projects assigned directly to him - mopakdefter.com and mopak.com.tr
establishement and launches - he managed a complex process successfully and during our other marketing
projects - even he's the digital marketing responsible - he involved in the tasks, meetings etc and created
good ideas. That is why | would recommend Yusuf and his work to all managers willing to work with a young,
curious and open minded team member.

Michat Dybcio - 15t Va
Head of Creative @ tribe47 | Content, Strategy, Communications, Social Media, Video
April 16, 2020, Michat reported directly to Yusuf

) All Linkedin members On o

Since | met Yusuf on my professional path, he has been working with great dedication to whatever he was
assigned to. As a digital marketer, he was significant support for the team (both as a coworker and
manager). We worked on several major (and challenging) projects together, as well as created marketing
strateqgies for different businesses. His area of expertise involves not only project management and the
background in content marketing allows him to bring even more value and look at important points from
different perspectives. | was often impressed by his creative ideas and unconventional way of thinking.
Yusuf managed projects and ran campaigns successfully, at the same time using new marketing tools and
following latest trends. He was always patient and focused on his tasks. At the same time, he was a good
colleague and offered help when needed.

More on my Linkedin profile: linkedin.com/in/yusufucuz
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HOW CAN | HELP YOUR BUSINESS?
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