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JOSEPH UCUZ

| am excited to present my portfolio, a testament to my expertise and accomplishments as a skilled, hands-on marketing professional. With over a decade of
experience in digital marketing, | have honed my skills in crafting and executing comprehensive marketing strategies that drive measurable results. This
portfolio provides a glimpse into the impactful projects | have led, highlighting my ability to generate significant traffic, enhance brand awareness, and boost
revenue.

Throughout my career, | have consistently demonstrated a deep understanding of digital marketing dynamics across various industries, from tech and Saas
to B2B, B2C, and more. My proficiency in PPC, SEO, content marketing, and multichannel campaigns has enabled me to deliver outstanding outcomes for my
clients and employers.

Some key highlights from my portfolio include:

- Lead Generation & Cost Efficiency: Successfully generated leads for the luxury Nerissa Mefa residential apartments project with an impressive cost per lead.

- Digital Marketing Excellence: Achieved a significant increase in website traffic through targeted digital marketing strategies and a notable revenue boost
through effective campaign management.

- Content Strategy & SEO: Authored numerous blog posts leading to a substantial surge in blog traffic and implemented successful SEO initiatives that
improved organic search rankings.

- Multichannel Campaigns: Managed campaigns across Facebook, Instagram, Google, and YouTube, optimizing each for maximum engagement and
conversion.

- Project Leadership: Led digital marketing projects from inception to successful execution, collaborating with cross-functional teams and managing budgets
and timelines effectively.

- Data-Driven Insights: Utilized tools like Google Analytics, Google Ads, and various marketing software to track performance, make data-driven
recommendations, and continuously improve campaign results.

- Creative Content Development: Produced engaging content, including graphics, videos, and blogs, aligning with overall marketing strategies to enhance
user experience and brand visibility.

These slides represent only the tip of the iceberg. My extensive experience and ability to develop data-driven strategies, optimize websites, and enhance
user experiences make me a valuable asset to any marketing team. | am passionate about leveraging insights and analytics to drive continuous
improvement and deliver exceptional results.

| am eager to bring my skills and expertise to your organization, contributing to your marketing efforts and driving your business goals. Thank you for
considering my application. | look forward to the opportunity to discuss how | can add value to your team.

Sincerely,

Joseph Ucuz
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EDUCATION

London

MIDDLESEX UNIVERSITY
2011-2013

Master of Arts in e-Marketing &
Social Media

ABOUT ME

Digital Marketing Expert | Multilingual | Data-Driven | Agile
Approach | International Experience

With over 10 years in digital marketing, | specialize in tech
platforms, SaaS, B2B, and B2C services. | excel in developing
growth strategies, optimizing websites, and enhancing traffic. I'm
skilled in PPC, A/B testing, SEO, and analytics, and proficient in
Google Ads and Analytics. I've successfully managed multichannel
campaigns on Facebook, Instagram, Google, and YouTube. I'm
dedicated to optimizing the digital customer journey and ensuring
seamless user experiences through data-driven insights.

Berkeley Istanbul

UC BERKELEY MARMARA UNIVERSITY
2010-2011 2005- 2009

Certificate in Bachelor's Degree in Business

Project Management Administration



MY EXPERIENGE

I've been fortunate enough to work with a range of clients across
an array of industries.
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GENERALI
MB Academy
BUZZ INTERACTION Industry: GLOABAL INSURANCE COMPANY TRIBE47 y .
: i Industry: E ion
Role: Content Marketing Manager& /. 0IGITAL MARKETING AGENCY lf?sot /g. Fo:ﬁeor N S
Industry: DIGITAL MARKETING AGENCY Senior Digital Marketing Specialist Role: Digital Marketing Manager : g g
Role: Social Media Speacialist Implemented content marketing strategies . Leda o o online educa - |fV|y own PFOJTlCt Wi'lf(hté Partfl?rftMB./'\C&Idjmy FREELANCING EXPERIENCE
i - - ed a cybersecurity online education projec ocuses on all marketing activities including i . - - .
Managed social media accounts for multiple ?Tileg;izda\sg(t,};rsli’ez:ﬂ:iigj;;%jg;:gilby resulting in a 40% revenue increase, 125% Meta Ads, social media management, and C//e.n ts: Atelier 8‘. Avenue’ Kjaer WEIS,
brands, preparec;l social mgdia strategies, and over 300%. Executed offline and online traffic boost, and significant audience growth. comprehensive digital marketing training. | Whind (Cosme’hc) Scope; Meta Ads
fexecuted campaigns, leatdlngt;) S|gdn|f|cant campaigns and managed creative processes. Manageddmultlchafn?el ct;a.mpalgntshand serve as a{: |nstrkuctf.:or, Wetp .mt.aster, and
increases in engagement and bran organized successful webinars with over manage all marketing activities.
awareness. 6,000 registrants. Client: Cloud Insurance (Fintech) Scope:
Project Management
MOPAK MEFA GROUP J &
MAPFRE
' ] .. . . . Role: Marketing Manager
NOTEBOOK BRAND Role: Senior Digital Marketing Specialist Management
. . . . o Spearheaded the digital marketing strategy
Role: Dlgltal Marketlng SpECIaIISt Created and managed digital marketing for the Nerissa Mefa project, including
o . . strategies for new product launches, creating a multilingual project website Client: EDS Med Care (Health Tourism)

Developed digital marketing strategies for enhanced SEO, and conducted A/B testing for optimized for lead generation and executing

both B2B and B2C sectors, enhancing brand conversion optimization. Launched and comprehensive campaigns across Facebook, SCOPE’.' Meta Ads

awareness and SEO rankings. Created and managed Turkey’s first bilingual, Instagram, Google, and YouTube.

managed new websites and conducted mobile-optimized customer service website.

data-driven optimization.
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l: bluesoft

Customer & Talent
Acquisition Strategy

for

CUSTOMER ACQUISITION PROCESS

Key elements of your Digital Acquisition Strategy

Develop your brand through thought
leadership

Address key pain points and aspirations of
your audience. Segment your
communication (4 key topics) so you can
reach same audience multiple times

Bring your offline audience into online
funnel through smart tactics on the stage

Customer Acquisition Model & Goals

Paid and unpaid efforts that are pillars of your success

in

Thought Leadership - active participations
in discussions in groups and with key
stakeholders (potential reach of 173K
individuals)

Updated personal profiles of key
stakeholders in the team aligned with
brand updated ptrofile

Sharing own and external content

Customized Demo Calls based on in-depth
information about Prospect and their
challenges

Upgraded sales decks following key brand
narrative (4 communication angles,
benefits - not features

GO-T0-MARKET

DIGITAL MAKETING

waene.—— \ORK SAMPLES & PROJECTS

My Role:

As the team lead, | played a crucial role in driving the strategy development from inception
to successful implementation. | coordinated the efforts of a diverse team, ensuring
seamless collaboration and integration of ideas to form a cohesive strategy. My
responsibilities included overseeing market research, defining customer personas, and
setting clear acquisition goals. | also led the execution phase, utilizing various marketing
software tools and managing the campaign’s progress.

Success and Impact:

The strateqy we developed was highly successful, evidenced by Bluesoft’s decision to
adopt and implement it for their ongoing operations. This adoption is a testament to the
effectiveness and practicality of our approach. The strategy not only met but exceeded
Bluesoft’s expectations, demonstrating significant improvements in customer acquisition
metrics. Our approach was characterized by its comprehensive nature, addressing key
market trends, customer needs, and leveraging modern technologies.

Key Elements:

- Customer Acquisition Models & Goals: We set ambitious revenue targets and developed a
clear roadmap to achieve them.

- Market Analysis: Conducted extensive research to understand market dynamics,
competition, and customer personas.

- Campaign Execution: Implemented a multifaceted campaign including digital funnels,
content strategies, and targeted advertising across platforms such as LinkedIn,
Facebook, and Google.

- Marketing Software Stack: Utilized a robust stack of marketing tools to streamline
operations, track performance, and optimize results.

- Talent Acquisition: Created a compelling value proposition and recruitment model to
attract top talent, aligning with Bluesoft’s mission and growth objectives.

Presentation Details:

Comprehensive Slide Deck: The final strateqy was presented in a comprehensive 125-slide
deck, meticulously detailing every aspect of our approach and execution plan. This
extensive presentation served as a valuable resource for Bluesoft, providing them with a
clear, actionable roadmap to follow.

This project showcases my leadership capabilities, strategic thinking, and ability to deliver
high-impact solutions in collaboration with a team. The success of this strategyis a
highlight in my career, reflecting my expertise in digital marketing and strategic planning.

DELVE

é setfcons
‘academy
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GENERALI

POSTERS

é?s Generali Sigorta Blog G E N E RAI'I TU RKEY
BLOG

More than 70 quality arti-
cles in 13 months.

ANA SAYFA SEYAHAT IPUCLARI  GOUVENLISORDS — YOLDA  KASKC ISTATISTIKLER

En lyisi, Generali.

Generali Sigorta'nin tnlinlerini merak ediyorsan, diger fimalardan
fariani bilmiyorsan bu egitim tam senin igin!

Generali Sigorta Yeni
Yeteneklerini Ariyor!

Ikna yetanegine givenenler, gelecegin sigortacis benim diyanier bu yaz
General'de buluguyor. Geng ve dinamik bir calisma ortaminda
Kigisel Sigorta Danigmani olun, maasiniz kendiniz beirieyin.

300% increase on traffic
and pageviews.

Bana Arkadasini Soyle,
Sana Bizden Hediy

Arag mede Uykunun Onem @ Hangi Araba Markasi Hangi Ulkeye [

INFOGRAFIK] Alt?

Bilmiyorsan Jerbls e il

MOl‘e thﬂl‘l 300'( new users Google,a Deg\l Onlara Sor Ustelik, nie kadar cok arkadag o kadar

to the blog.

Generail Firsatlar Ku\-n;r-zu‘yle vil Boyu 2
e S “»
Increase on avarage site @ &

d urat i on. bimhane otomobiim

Kampanya Nasil Calig

Sigorta Danigmani
Olmak Igin Aranan
Temel Ozellikler

cvBgeneral.com.tr éry ;5

GENERALI

’ This poster used internally promoting a project of HR.
This poster used internally promoting product education. The project was whoever finds an employee will earn This poster used for job postings by HR. The main idea
extra money. The slogan is a word play. Let us know your was Generali is looking for its new talents. Since calling
and looking for is a same word in Turkish, | merged both.

The main idea was if you don’t know a thing about in-
surance, don’t ask google, ask experts.

friend, we will give you a present.

VIDEO PRODUCTION

BUZZFEED LIKE QUIZES ON COMPANY BLOG

o —— Araba Logolanni Ne Kadar lyi Biliyorsun? [TEST]

o

Duydum ki;

Alfa Romeo

Trafik Sigortasi ile Kasko Sigortasinin
kapsamlar: karistirihyormus.

o — O Audi
Eo s
B]“\F"l?'\l | ot 2

|‘))) ﬁ " O Mercedes

This video is an animational video where we explain the difference between Traffic Insurance and Casco in Turkey. | have created this
video using Powtoon tool. Please watch it here: hitp:/bit.ly/2IbHecb

This quiz was solved more than 12k times through our Generali Blog.

BONUS: At the end of the quiz | placed a quote button and it
brought 104 free leads.

This quiz was solved more than 10k times through our Generali Blog.
BONUS: At the end of the quiz | placed a quote button and it
brought 156 free leads.
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GENERALI

&= GENERALI TURKEY

Generali Sigorta Blo i
GENETAL g g B I.OG Generali Turkey Blog:

Authored over 70 high-quality articles in 13 months.
Achieved a 300% increase in traffic and pageviews.

More than 70 quality arti-
cles in 13 months.

POSTERS - Attracted more than 300k new users to the blog.
300% increase on traffic ] - Increased the average site duration.
and pageviews. En lyisi, Generali. Generali Sigorta Yeni
Generali Sigorta’nin Unlinlerini merak ediyorsan, diger fimnalardan N E— .- .
iy gm0 B, Yeteneklerini Ariyor! Posters:
More than 300k new users g e e ™

to the blog. - Created engaging posters for internal use,
promoting product education and HR initiatives.

- Examples include campaigns like "Bana Arkadasini
Séule, Sana Bizden Hediye” (Refer a Friend) and
Biliniyorsan Google’a Dedil, Ona Sor” (Ask the

Expert).

Bana Arkadasini Sdyle,
Sana Bizden Hediye

Increase on avarage site
duration Bilmiyorsan S S
. Google’a Degjil Onlara Sor Ustelk, ne kadar cok arkadas o kadar Gok:

Kampanya Nasil Galigir?

oé EE

blimhane atomobiim

JOSEPH UCUZ

Kisi

Sigorta Danismant
Olmak igin Aranan
Temel Ozellikler

Video Production:

GENERALI

VIDEO PRODUCTION

Thi d i Il i j f HR. - m

This poster used internally promoting product education. Thl@sgr%iecl;uwsoes S}:zrer:lc;ryﬁﬁr;sr:itler\"glsop;z]ee;tmoemn This poster used for job postings by HR. The main idea P ro d uce d an ani a-te d e d u Cat on al Vi d eo
The main idea was if you don’t know a thing about in- . The sl i d play. Le ki was Generali is looking for its new talents. Since calling .
surance, dor/t sk goosle, sk experts. Tiend, we wilgive you s present. | T MY andlooking for i @ same wrd in Turkish, | merged both. explaining the differences between Traffic

Insurance and Casco in Turkeuy.
- Utilized Powtoon tool for video creation, enhancing
user engagement through visual storytelling.

BUZZFEED LIKE QUIZES ON COMPANY BLOG Buzzfeed-like Quizzes:

Trafik Sigortas: ile Kasko Sigortasinin > Hangi Araba Markast Hangi Ulkeye Alt?

Araba Logolanni Ne Kadar lyi Biliyorsun? [TEST]
kapsamlar karistiriliyormus. e S RS

- Developed interactive quizzes for the company
blog, such as "Hangi Araba Markasi Hangi Ulkeye
Ait?” (Which Car Brand Belongs to Which Country?)
and "Araba Logolarini Ne Kadar iyi Biliyorsun?” (How
Well Do You Know Car Logos?).

- Quizzes achieved significant engagement, with
over 13k and 10k completions respectively,
generating hundreds of leads.

Alfa Romeo

o047 ) TE 7

This video is an animational video where we explain the difference between Traffic Insurance and Casco in Turkey. | have created this
video using Powtoon tool. Please watch it here: http://bit.ly/2IbHecb -~
L'\‘—A:bax—

O Audi
= This slide highlights my expertise in content
Ford
marketing, showcasing successful projects that
WL i boosted engagement and traffic for Generali Turkey

This quiz was solved more than 12k times through our Generali Blog.
BONUS: At the end of the quiz | placed a quote button and it
brought 104 free leads.

This quiz was solved more than 10k times through our Generali Blog.

BONUS: At the end of the quiz | placed a quote button and it
brought 156 free leads.

through blogs, posters, videos, and interactive
quizzes.
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Print Out Cataloque
Email Marketing Content

Bulutlann izerinde «I&™  Bulutlann izerinde
masalsi bir yasam yiikseliyor... masalsi bir yasam yikseliyor...

NERI{(A
MEFA  J/

BAYRAMDAN SONRA ROTA,
NERISSA MEFA s

Bulutlann izerinde i v :
masalstbir yasam yikseliyor: = L Bulutiann iizerinde

MER((A masals) bir Mersin'e Bir De Bu

Acidan Bak!

DX -

yagam yikseliyor...
NERI 5 SA

A

0530 235 08 35 - nerlss

AR

I

AGUSTOS

1

ZAFER BAYRAMI
Kt Olsun

Baharin bize armagani mis g ulan arasindan gage Ty en yOksek yizme havuzy SIY PO o
Mela'yi ziyaret etmek istemez maydiniz? ke

1. katinin tamamland g1 projemiz hizla buhsilann dzerine yikseirken hem buna
ahit olmak hem de {am detaylan konugmak igin sizleri Fuat Morel'deki ofisimize
davet edivoruz. Kentin en gizel manzarasina sahip Nerissa Meta, Mersin'n an
prestii nokias: Fuat Morelde yikseliyor.
Haman ziyarat atmek igin bizi arayin size yolu tarif edalim
053023508 33 Merissa Mefa sakinler SKYPOOL's gitmek igin na yazi bekieyecek ne.
e asad kallara inecek! Onlann tok yapmass gercken 32. kata gikmak
alacak.

32 Kalta ise onlan bekleyen kigin sicak, yazin Ise serin sular olacak
Tabii ki de bu imkanlara yukanda gBrdi30nGz hariks Mersin ve
Akdeniz manzaras £ edscek.

Sinul sayidaki dairelerimizden birine sahip olmak icin sizlerl Satig

Ofisimizs bekliyoruz.
) Nerissa Mefa'da Mersin'e Yukandan Bakan Bir Sosyal Rezervasyon Igin hemen bizi araymn.
O | s Yasam
- 053023508 33

Bulutlann dzarinde matiosuyla konut iyasasina giris yapan Nerissa Mefa'da
kandinizi gok Gzel i ile i racaksiniz.

Bulutiann
Gzerinde

sam
0

Bulutlarn iizerinde
5515 oo masalS! bir yagam

»
oo g

(50 G A share L Downoad =+ Save

Er7°( 0 530 235 08 33 < nerissamefa.com - Fuat Morel, Yenisehir, MERSIN
ket grubu @ /nerissamela

i
|
g
g
|

( Reply to nerissamefa...
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¢/ Request a Quote

 Talep Formy

Nerissaida Yasam Ornek Daire Sky Pool Gardenic SPA & GYM

Mersin'de

~yna ENI MODA

Mersin'in en populer bélgesinde sehrin gosterisli konut projesi yikseliyor. Her
daire 6+, her biri liksin yeni tanimi. Kalite ve saglamhigi bir arada bulusturan
projemiz alaninda en uzman mihendisler tarafindan tasarlandi. 2024'Gn ilk
yarisinda teslim edilecek 53 daireden birine talip olmak i¢in hemen talep
formunu doldurun, detaylari konusalim.

TALEP FORMU »>

3D Virtual Tour Contact

Mersin'de

Together with the swimming pool on the 32nd floor, a park that covers 95% of
the whole land and being the highest residential project; Nerissa Mefa is

promising a high standart living space in the heart of Mersin.

REQUEST A QUOTE »

TR

0 530 235 08 33

Daha fazla

o

‘0\09

¢ Talep Formu

CONTENT
MARKETING

rt o
MEEFAR | >>A 0530 235 08 33 e
Daire Sky Pool Gardenia SPA & GYM Dondifork

\
2D \‘“wa

R\
‘O/ Talep Formuy

Nerissa'da Yasom

Ornek Daire

Gege Holll

Salon

2 dk

Mersin Gayrimenkul Piyasas: BoyUme,
Trendler ve Pofansiyel

Mersin gayrimenkul sekferine bir bakis: Buylyen trendler ve
yathinm pofansiyeli ile gelecede yatinm yapin,

8 ax.

MmvrinlAdA Cabibl, Maiva AL~ MILL A
AENG
NERI{(A
MEFA >> 0 530 235 08 33 e
Sky Gardenia SPA & GYM Daha fazla

o ® )

-

Oturma Odasi Mutfak Yatak Odas| Misafir Odas| Geng Odasi Cocuk Odasi

WORK SAMPLES & PROJECTS

Nerissa Mefa:
Social Media Content:

- Developed and executed a diverse content
strateqy including posts, stories, and engagement
campaigns.

- Highlighted luxury living features and lifestyle
amenities.

Print Out Catalogue:

- Created visually appealing catalogues showcasing
property features, layouts, and amenities.

Email Marketing Content:

- Designed email campaigns to promote new
launches, updates, and special offers.

- Ensured high engagement rates with personalized
and targeted content.

Billboard Advertising:

- Produced impactful billboard designs to capture
the attention of potential buyers.

- Strategically placed ads to maximize visibility and
reach.

Video Content:

- Produced high-quality videos for digital marketing,
including property tours and lifestyle highlights.

- Engaged audience through storytelling and
professional production.

Website Content:

- Managed website updates, including multilingual
support and 3D virtual tours.

- Created informative blogs on real estate market
trends and property updates.

- This slide highlights my expertise in content
marketing for Nerissa Mefa, demonstrating
successful strategies that increased engagement
and visibility across various platforms.
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N . /
arke
Elevate Your Job Search
) Bujy
LZam EverijV?ticctﬁ:gﬁlﬂ SOy <9 “e,-,-s S While | am not a developer, | have
J £ B NERIGEA s Q) Q expertise in building user-friendly

Join Now

websites on platforms like Wix and
WordPress, ensuring a great user
Mersin'de

: — experience (UX).
" oymp N MODA NERISSRWEFA
1a ” Nerissa Mefa (Built on Wix):

Developed a multilingual, visually
appealing site showcasing luxury real

ardenia

o

- B(Ji/ : = estate features. nerissamefa.com
M[I / - Hakkmizda  Ingoat  Sayrimenkul r'nef t OI‘7 Eu.ﬂ
Qg u Ix MIEFA Group (Built on Wix):

) Created an engaging site for
‘(AD'_OGL'.\ ' ~i Market iletisim  Adres  Blog o H o g
ity promoting construction services.
mefagroup.com

MEFA’ya Hos Geldiniz!
36 yil agkinchir bir¢ok farkli sektdrde yasamaya cdeger alanlar inga ediyoruz. Egitimden . w . . .
- A Kad!oglu Yapi (Bunt. on Wix): :
Ingaat Hizmetleri Designed a professional website for
\@\'ndeuzmcmustcﬂar\m|zldk:i':\lc;i:v\’ii:eeizli::j;/c;‘sel,:sjnit){ein§c1cntmcxlzeme\eri re"able COnS'truC'tion Services in
Mersin. kadiogluyapiinsaat.com

saghga, spordan altyapiyd kadar onlarca projenin altiia imza atan MEFA insaat hiz
kesmeden yoluna deveam ediyor.

Marketing Birds (Built on WordPress):
Developed a dynamic site for
marketing insights and campaigns.
themarketingbirds.com

é Marketing Birds mar ke t . O/' d D

Mopak (Built on WordPress):

e— il . - Created an responsive website for a
= , N DOGA ICIN &) cardboard production company.
R DOGAL OLAN! o mopak.com.tr
EverythingonOIdStreetFon F ! )
The Most Memorable AdS'Fro

Samsung’s New Campaign BITic
-

Mopak pi kagidi “' jlar %100 biy obo . . . . .
% el This slide highlights my capability to
E 5_InnovativeAdsfrom5 __\% : bUild and Optimize WebSiteS tha-t

i- E ’ Different Industries! S » . oy . .
A @ — prioritize UX and visual appeal.

Q€
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O mare bk s cawlully orehed et g b ey eais las e paes Facebook Gésterim S Titaaes [k T x| oo Bagent Oorer D e I i
agina Ocret  DévizKuru  Harcanan TL. Toplam Link Tiklamast
[y usp Erigim (USD)  (USD) (USD) {USD) (USD) (USD) (USD) {usD) Facebook TL | Erigim Gésterim Link Tiklamas: Link Tiklama OraniHarcanan Bagina Ucret
18.10.2021 231.602 441.106 13313 3,02% $301,95 $0,0227 9,36 2.826,25 18.10.2021 65.046 106.468 3372 347% +760,00 0,23
19.10.2021 75.941 92946 2340 252% 560,89 30,0260 9,30 566,28 19.10.2021 5158 5.527 141 2,55% £40,00 0,28
20102021 70,075 81847 2425 2,60% $60,80 $0,0286 9,24 £561,70 20.10.2021 4806 5.084 134 2,64% 40,00 0,30 . . . .
21102021 66.206 80.324 2016 251% $59,99 $0,0298 9,52 571,10 21.10.2021 4.412 4.600 125 2,72% 40,00 0,32 c I I e nt L4 Kj ae r We I s — c o s m et I c B ra n d
] 22102021 65.247 76229 1,638 2,15% $58,01 $0,0354 9,60 £556,90 22.102021 4996 5183 122 235% 40,00 0,33 O
N u d e Namr l 23402021 59.456 68.497 1.849 2,70% $60,90 $0,0329 9,60 584,64 23.10.2021 4.743 5.019 164 3.27% £40,00 0,24
5 24102021 64.478 75.468 2000 265% $61,00 $0,0305. 19,73 594,41 24.10.2021 6446 6.864 182 265% £40,00 0,22
25102021 43.743 48.958 1497 3,06% $4343 $0,0290 9,61 +417,36 25.10.2021 6.496 6.855 7 249% £40,00 0,23
26.10.2021 44.879 51329 3392 661% 560,34 50,0204 £9.54 661,50 26.10.2021 6802 7.079 185 261% £40,00 0,22 .
Eight creamy and flatrering shadles. e e P e e e Paid Ads on Meta and Google:
20102021 36.768 42.250 3.081 7,20% $70,72 $0,0230 9,61 679,62 20.10.2021 4500 4847 148 3,05% 40,00 0,27
30402021 40.840 45.983 3.022 6.57% 57047 50,0233 9,61 677,22 30.10.2021 4834 5001 158 3,10% 40,00 0,25
31102021 46.528 51.485 3340 6.49% §70,15 $0,0210 9,52 667,83 31.10.2021 5722 5942 161 2.71% 40,00 0,25
01.11.2021 46.075 51618 3416 6,62% 570,34 $0,0206 19,61 675,97 01.11.2021 6.686 6.981 142 203% 40,00 %0.28 S -f I I d H H
u 02112021 48.479 55.103 3.344 6.07% $60,50 $0,0208 19,64 670,85/ 02.11.2021 5454 5.824 123 211% £40,00 0,33 U C C e S S U g rO Ve I m p re S S I Ve
02.11.2021 46.206 52302 3486 6.08% $70,30 $0,0221 9,70 681,91 03.11.2021 4684 4976 120 2,59% 40,00 0,31 .
04.11.2021 51.691 58.763 2890 492% 70,29 30,0243 9,73 683,92 04.11.2021 5018 5345 116 217% £40,00 0,34 re S u I-tS -t h ro u g h -ta rg e-te d p al d ad
05.11.2021 30,951 45680 1.702 3,73% $40,98 $0,0204 9,60 £484,31 05.11.2021 5580 5.770 128 222% 40,00 0,31
06.11.2021 42.724 a7.241 1.558 3,30% $50,12 30,0322 9,69 485,66 06.11.2021 34232 42417 1.265 298% 469,68 0,37 .
07.11.2021 18.647 19.896 629 3,16% $19.82 $0,0315 9,69 192,08 07.11.2021 27.760 37582 1.460 388% 396,68 0,27 C a m p al g n S
- 08.11.2021 34.709 42.022 972 231% 442,12 0,45 *
'HII I 09.11.2021 43519 52643 987 187% 594,61 0,60 . o
Managed comprehensive reporting
'Ill 1.11.2021 35.983 42.903 718 1,66% 538,51 0,75
12.11.2021 51350 61.118 760 1,20% 643,60 0,81 o o
| BT T T T to track perfo rmance and optimize
14.11.2021 46.743 56.552 715 1,26% 612,02 0,86
15.11.2021 46.064 56.106 607 1,08% 665,91 1,10 e
l 16.11.2021 46557 54.568 483 0,89% 665,54 1,38 C a. m p a I g n S .
q A [ 17.41.2021 42532 50328 482 0.96% 661,37 1,37
C 18.11.2021 36495 44201 477 1,08% 691,24 145 I d CT R d C P C t h h
S Masaral by Lipsikok o b 19.11.2021 36.393 43.658 440 1,01% 711,14 1,62 m p rove a n ro u g
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data-driven strategies and
continuous A/B testing.

Enhanced client satisfaction with
detailed and transparent reporting,
showcasing clear KPI trends and
retention metrics.

STRICTLY CONFIDENTIAL

Google Conversion KPI Trend

Platform Conv. Value - Google Platform ROAS - Google

Paid Media — Facebook CTR & CPC - Aug 2020

124 12

academy

CPC . Channal Breakdown

Facebook CTR: CTR - Channel Breakdown - . .
he fact mos iaai jilized, 13 . = — = —
Retentior - = Utilized visual storytelling to
nerease s e e . e Platform Purchases - Google Platform CPA - Google H -t d
« Advertising 1o a more relevant audience than previous 0.8% 0.60% i I n C re aS e e n g ag e m e n a n
months with Facebook audience changes e .1 = i o Bt b
+ Ullizing most successful ads in June, July's history O peox ™Y g " ™ 5 556 i
+ Ongoing ad optimization 0.3 b ConverSIon ra-tes'
Facebook CPC: 5
Jun-2020 Jul-2020 Aug-2020 Sep-2020 Oct-2020 Nov-202

Facebook CPC increased by +5%.

Prospecting’s CPC increased by +20% due fo higher
spend |its spend was more than doubled)|

MidFunnel's CPC de 1 by -26%. MidFunnel is o
campaign where social media engagers who did not visit
the site in the last 180 days ore targeted. If's o small but
one of the most engaging audiences in Facebook

Relargefing's CPC decreased by -28%, due to relevant
audience and cpiimizotion

First test of Retenfion audience was in National Lipstick
day, which had a very low volume ond a very high CPC
(CPC = $22.31]. With the new Refention campaign CPC
decreased by 73%. The efficiency comes from expansicn
of the audience by using a customer list of all purchasers
(except purchasers of last 60 days) rather than using
cookiebosed purchasers of the last 180 days.

® Google & Facebook

CTR - Facebook Campaigns

o OB% 064%
0.56% 0.52%

0 Jul-2020 Aug-2

® Prospecting @ MidFunnel A Retargeting X Rte

[ Ui
Inroducing The Quadrant. Our NEW expary

curated ayo paittes Formulated usi
certifed ratura ngrodlonts for rich . See Mors

CTR:1.72%

This ad clicked the most as well
as driving the highest number of
sales

VID_EyeShadow_SHP_Quadrantlou
nch-nFeed_PDP_PRD

TANY Koo weie

Introducing NEW FeatherTouch Brow Gel
Beautfully groomed brows; organicall.
Sea More

NEW

NEW
Fesber

Certified Organic fo. Cartifed

Despite its short time of publicity,
this ad brought significant
B e TN (N

ROAS

CRS_BrowGel_SHP_BrawGellaunc
h_PDP_PRD:

@ Google

 Google

One palette, Pigmen.
endiesslooks. (27" )  iongwe

This ad clicked cnly 4 fimes with
a quite low ROAS relatively

CRS_EyeShadow_SHP_Quadrantla
unch-Smooth_PDP_PRD

This slide demonstrates my
proficiency in managing and
optimizing paid ad campaigns,
delivering successful outcomes, and
maintaining high client satisfaction
through effective reporting.
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Angel Rodriguez Elices - 1st Vi
Global head of digital sales and DUX at MAPFRE
October 10, 2019, Angel managed Yusuf directly

€= All Linkedin members On ()

MAPFRE Sigorta was very lucky to have Yusuf in the digital marketing team. | would highlight his capacity to
come up with new creative ideas, and his problem-solving orientation, using many resources. He prepared a
very comprehensive social media and content plan, and was highly skilled in creating very well structured
presentations for the executive team. He has a kind and fun personality, and is a good listener.
Unfortunatelly, he moved out of Turkey and we lost a very good team member.

Kirill Grechko [ - 1st V4

Making things work
June 25, 2019, Yusuf was senior to Kirill but didn't manage Kirill directly

@» All Linkedin members on ()

| worked with Yusuf on a project, where he showed his great organizational skills and ability thinking out of
the box. Yusuf showed great digital marketing skills with deep focus on internal processes, while making
sure that all his team members can realize their potential. Even though he has developed high hard skills in
marketing his creative approach helped team to implement more than client would expect.

Jakub Drobec - 1st V4
Brand, Marketing & Communication Director at Uniga CZ/SK
May 10, 2017, Jakub managed Yusuf directly

& All Linkedin members On D

Working with Yusuf was a great experience. He adapts easily to team conditions, is result oriented, responds
well to ever-changing enviroment and accepts all new challanges.

His focus on digital and social media helped us to position Generali among the top players on the digital
landscape of a very competitive market. | can recommend him for any new local and international
assignments.

Daniela Badalan - 1st V4
Global Digital Manager - Strategy & Content, Essity
January 25, 2017, Daniela was Yusuf's teacher

) All Linkedin members On D

Yusuf was one of my best students - he is very bright, knowledgeable when it comes to everything digital,
with a very strategic thinking, always curious and keen to learn more. It was always a pleasure to have him in
class.

REFERENGES

Pinar Akgay [ - 1st b 4

Marketing and Communication Professional
October 15, 2015, Pinar managed Yusuf directly

D> All Linkedin members On ()

| worked with Yusuf from day 1 of his career at MOPAK, precisely | hired him without any doubt and the
reason which helped me giving my decision was his spontaneously creative answer that he gave to one my
standart twitter questions. Today | see | wasn't wrong at all. He is a highly curious marketing professional, he
has that urge orienting him to search and find new ideas, trends and initiatives. Because of that hunger of
information and continuous connection, his knowledge on all platforms/tools of digital marketing is
remarkable regarding his age. He worked with me in digital communication but | should underline that he has
an obvious tendency to all marketing and creative issues.He's a dedicated, honest and open minded
character. During our projects assigned directly to him - mopakdefter.com and mopak.com.tr
establishement and launches - he managed a complex process successfully and during our other marketing
projects - even he's the digital marketing responsible - he involved in the tasks, meetings etc and created
good ideas. That is why | would recommend Yusuf and his work to all managers willing to work with a young,
curious and open minded team member.

Michat Dybcio - 15t V
Head of Creative @ tribe47 | Content, Strategy, Communications, Social Media, Video
April 16, 2020, Michat reported directly to Yusuf

@ All Linkedin members On ()

Since | met Yusuf on my professional path, he has been working with great dedication to whatever he was
assigned to. As a digital marketer, he was significant support for the team (both as a coworker and
manager). We worked on several major (and challenging) projects together, as well as created marketing
strategies for different businesses. His area of expertise involves not only project management and the
background in content marketing allows him to bring even more value and look at important points from
different perspectives. | was often impressed by his creative ideas and unconventional way of thinking.
Yusuf managed projects and ran campaigns successfully, at the same time using new marketing tools and
following latest trends. He was always patient and focused on his tasks. At the same time, he was a good
colleague and offered help when needed.

More on my Linkedin profile: linkedin.com/in/vyusufucuz
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